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Application Form

Organization Information
If you would like to complete this application in Word first and copy your answers over later, use the 
following link: Download Application

The evaluation rubric that will be used to score your request is now available here: Download Rubric

Please pay attention to character limits while working on your draft. These limits include spaces.

Organization Name* 
Arts Conservatory for Teens

Proposal Name* 
Please choose a short name to identify this project within the grant portal:

Transportation for Student Enrichment Programming

EIN* 
46-0918503

Incorporation Year* 
What year did your organization incorporate? This will be the year listed on your determination letter from the 
Internal Revenue Service.

2013

Organizational Mission Statement* 
What is your organization’s mission statement? This should be no longer than one or two sentences.

Arts Conservatory for Teens (ACT) is dedicated to improving the lives of teens by providing arts education in 
underserved schools and communities.

Unique Entity ID (SAM) 
Please provide your organization's Unique Entity ID number. This is a specific number used by the federal 
government to identify your organization. This is different from a DUNS number, which the federal government no 
longer uses.

If you do not have a Unique Entity ID number, you can create an account on SAM.gov and apply for one here (it is 

https://pinellascf.org/wp-content/uploads/Small-Purchases-Application-ARPA-Nonprofit-Capital-Project-Fund.docx
https://pinellascf.org/wp-content/uploads/Small-Purchases-Rubric-ARPA-Nonprofit-Capital-Project-Fund.pdf
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free and may take 3-4 days for approval): https://sam.gov/content/home

This field is optional as to not stop a qualifying organization from applying. However, a Unique Entity ID number 
will be required if your organization is approved for a grant. Your organization should apply for a number now if it 
does not yet have one.

Character Limit: 12

Y8QPK1WCAA71

Annual Operating Budget Size* 
Please provide the amount of your annual operating budget, (expenditures only) for your entire organization.

$736,722.00

Amount Requested* 
The maximum grant amount is $199,999.

$163,430.00

Parent Non-Profit/Subsidiaries* 
If your organization has a parent non-profit that has multiple subsidiaries, will multiple subsidiaries be applying in 
this process?

Example
Better Tomorrow is the parent non-profit of three organizations. Two of those organizations want to apply in this 
process. Both would select "Yes" on this question.

No

Request Specifics
Organization Programmatic Background* 
Please describe the programming your organization offers to the community and the length of time it has been 
doing so. What does your organization do and how long has it been doing it?

Since 2013, the Arts Conservatory for Teens (ACT) has served youth 11 - 18 years old from low-to-moderate 
income neighborhoods throughout St. Petersburg with accessible arts education programming. Students are 
introduced to a general arts education curriculum in disciplines such as visual arts, theater, dance, voice, 
photography, and music production. 

Our arts education model includes before-school programming taking place at Pinellas County Title 1 middle 
schools including Largo, Tyrone, Johns Hopkins, and Oak Grove. We also serve youth at Academy Prep St. 
Petersburg. ACT’s after-school programming takes place at city recreation centers including Enoch Davis and 

https://sam.gov/content/home
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Roberts Rec Center. Classes are held 4 days per week with 2 classes per day. These classes are more focused 
on a specific theme and/or skill that is determined by the teaching artist and based on their artistic passion 
and skill set. 

As we continue to rebuild our programming after COVID-19, we are adding additional activities for the 2022-
2023 school year:
- St. Pete Youth Orchestra, a new initiative beginning this school year.
- Monthly Master Classes with local artists and industry experts.
- Quarterly field trips to theaters, concerts, and art galleries to expose students to arts experiences in their 
community.
- Breakfast in the Park, ACT’s quarterly outreach event that helps build relationships with the youth and 
families we serve.

All programming is provided via scholarships so no cost is incurred by students and their families.

Community Need* 
Please describe the community need that exists for your programming. If you are able to cite quantitative, local 
data, that will strengthen your proposal.

ACT uses arts education as a foundation to help improve outcomes and opportunities for youth from 
historically excluded communities. Given that the students we serve are approximately 70% African 
American, 20% Hispanic, and 10% Caucasian, we are acutely aware of the realities that come with being part 
of historically marginalized communities.

Since 2018, the Foundation for a Healthy St. Petersburg has released a number of data driven studies that 
support the need for more equitable access to healthcare, education, workforce development opportunities, 
and youth development opportunities. Findings indicate that 29% of African-American residents live below 
the poverty level, a significant increase as compared to the Pinellas County rate of 14% and the state of 
Florida rate of 16%. In addition, African-Americans have the lowest median household income when 
compared to Caucasian, Asian, and “Other” races. (Source: Pinellas County Community Health Assessment). 

These financial barriers often mean families have to make choices between extra-curricular activities like arts 
education programs and standard day-to-day needs. Once students enter middle school, arts programming in 
schools like art, band, chorus, and theater become electives that many students are not able to take advantage 
of because of other requirements. ACT works to fill this gap with its before and after school programming 
offered at no cost to students.

Negative Economic Impact on Organization* 
The following question is the keystone of a strong application in this process. If your organization cannot 
demonstrate a negative economic impact from the pandemic, your application will not qualify for committee 
review. If you are uncertain about what constitutes negative economic impact or how to demonstrate it, please 
contact PCF staff for technical assistance.

Describe your organization’s negative economic impact arising from the COVID-19 pandemic. Examples could 
include:

• A reduction in revenue from 2019 to 2020

• Inflationary pressures

• Increases in demand for services that have not been compensated for through new revenue
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• The use of reserves for unbudgeted expenses since the onset of the pandemic, and such use of reserves 
has prevented the purchase of capital assets

• A need for capital assets to offset community need for which your organization does not have the 
resources to purchase due to the negative economic harm from the pandemic

• A need for additional capital assets to adapt operations to accommodate health and safety guidelines by 
the CDC

• Growth in restricted pandemic-related revenue that does not permit capital asset acquisition

You have the option to upload supporting documentation regarding negative economic impact. However, please 
limit your upload to no more than five pages.

Note: If you are applying for both a Small Purchase and Large Project, you may reuse the answer for this question 
PROVIDED THAT the negative economic impact is relevant to both requests. The Large Project Letter of Intent does 
not permit uploads to support the answer to this question.

ACT has seen a negative economic impact due to a reduction in revenue from two of our most significant 
funding streams. First, the annual Champions for ACT Breakfast has become a much-anticipated event in the 
St. Petersburg community and a significant source of revenue that supports ACT’s programs and operations. 
In 2019, ACT raised just over $100,000. In 2020 and 2021 the event had to go virtual because of the pandemic 
and raised just $22,000 and $26,000, respectively. 

In addition, ACT is paid for its programming services in Pinellas County Schools. Given we were not in the 
schools for the second half of the 2019-2020 school year and most of the 2020-2021 school year, we estimate 
a revenue loss of nearly $90,000.

Proposal Description* 

The American Rescue Plan Act requires a request that is reasonable and proportional to the level of economic 

impact your organization experienced. This means the request you describe below should not be greater than the 

economic harm your organization has suffered.

Please describe your purchase proposal and address the following:

• What will you be purchasing with these funds?

• What is the estimated lifespan of the purchase/improvement?

• How does it address the negative economic harm you described in the previous question?
Funding will allow ACT to purchase an 8-seat vehicle and a 30-passenger van. With regular maintenance, the 
lifespan of each purchase should be 5 - 10 years. 

The vehicle purchases will allow us to grow our impact as we can serve more students, especially during our 
after-school programs at local recreation centers. We will be able to pick up students from schools and take 
them to the rec centers for ACT classes. This will help resolve transportation issues for many of our students 
and their families whose parents work during the day and cannot easily get them from school to extra-
curricular activities. We will also have more success getting students to cultural enrichment activities 
throughout the year as well as to performances around the City. As part of our arts education programming, 
ACT students perform at city-led events, festivals, and during our own students showcases.  
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All of these activities combined helps grow our impact, which in turn helps our organization raise funds 
through a variety of measures. Corporate sponsors, grants, and private donors are revenue streams that are 
reliant on our measurable outcomes and impact data. With these vehicle  purchases we can grow our impact 
and outcomes to further raise dollars to support our mission.

Guiding Principles - Client Impact* 
The American Rescue Plan Act, which provides the funding for this grant program, aims to ensure an equitable 
recovery from the COVID-19 pandemic. The term “equity” is defined as:

The consistent and systematic fair, just, and impartial treatment of all individuals, including individuals who 
belong to underserved communities that have been denied such treatment, such as Black, Latino, and 
Indigenous and Native American persons, Asian Americans and Pacific Islanders and other persons of color; 
members of religious minorities; lesbian, gay, bisexual, transgender, and queer (LGBTQ+) persons; persons with 
disabilities; persons who live in rural areas; and persons otherwise adversely affected by persistent poverty or 
inequality.

One of the guiding principles of this fund is that it will apply a lens of equity to ensure the needs of specified 
priority populations are met.

Will this purchase benefit the community members defined above that have experienced disproportionate 
negative impacts from the COVID-19 pandemic? If so, how?

With nearly 90% of ACT students on free and reduced lunch, we know we are reaching students that 
traditionally have financial barriers to extracurricular arts education programming. Our programming in Title 
1 schools and south St. Petersburg rec centers ensure we are reaching those teens who may also have 
geographic restrictions to participation. In addition, we know that students in general have been 
disproportionately affected by the pandemic. Prolonged virtual learning has led to isolation and mental 
health challenges among young people at a higher rate than pre-pandemic levels.

In addition to being able to get students to ACT classes from schools, the purchase of these vehicles allows 
ACT to expand our cultural enrichment activities to this same population by transporting students:

To galleries, concerts, and museums
To local parks for quarterly community outreach events
To events where ACT students are performing 

Each of these activities contributes to the overall well-being of youth in our community, especially those that 
have lasting effects from the trauma of going through the pandemic.

Number Served* 
How many people will directly benefit from this capital purchase annually?

2600

Unduplicated vs. Duplicated* 
Is the number indicated above duplicated or unduplicated?
Duplicated: A client is counted each time they access services
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Unduplicated: A client is counted once, regardless of the number of times they access services

Example: ABC Food Bank operates two mobile food pantries, one in Clearwater and one in St. Petersburg. Taylor, a 
Pinellas County resident, goes to both food pantries. If ABC Food Bank counts Taylor's visit TWICE, it is duplicated. 
If ABC Food Bank counts Taylor's visit ONCE, it is unduplicated.

Duplicated

Other (Explanation Required) 
If you selected "Other" in the previous question, please explain how your organization determined the number of 
clients that will benefit from the proposed capital purchase.

The American Rescue Plan Act (ARPA) prioritizes organizations that either have headquarters or carry out the 
majority of their operations inside Qualified Census Tracts (QCTs). QCTs are a standard method of identifying 
communities with a large proportion of low-income residents. The U.S. Department of Housing and Urban 
Development determines what areas qualify as QCT. 

To assess if your organization serves or is headquartered in a QCT, use the following link: 
https://www.huduser.gov/portal/sadda/sadda_qct.html

In the top right-hand corner, choose the state of Florida and Pinellas County. Then on the left-hand side of the 
screen, click the box next to “Color QCT Qualified Tracts.” The QCT zones are denoted in purple. You can also map 
your address by adding it into the address box at the top to see if your location is inside the zones.

https://www.huduser.gov/portal/sadda/sadda_qct.html
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Below, please provide the location of your operations and the location of your headquarters, if different.

Headquarters Location* 
Please provide your organization's headquarters address as it appears on your Sunbiz account. To check your 
Sunbiz registration, you may search here: https://dos.myflorida.com/sunbiz/search/

1111 18th Ave South - St. Petersburg, FL 33705

QCT Determination - Headquarters* 
Is this organization headquartered in a QCT?

https://dos.myflorida.com/sunbiz/search/
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Yes

Purchase Location* 
Where will the majority of the activities related to the purchase(s) take place?

Examples

• If you are proposing the purchase of a van that will deliver to multiple areas within Pinellas County, 
specifically mention what areas those are.

• If your purchase enables remote access to your services, such as telehealth, provide geographical data 
around where the majority of your clients reside (presuming they will access your services from their 
residence).

The majority of activities will take place in the St. Petersburg area. This includes the schools we serve, the 
classes provided at south St. Petersburg recreation centers, cultural enrichment activities we bring students 
to such as museums and concerts, their own showcases and performances, and appropriate city-wide events 
such as the MLK Day Parade. Our board-approved strategic plan does include additional programming in 
other areas of the county such as Clearwater and Pinellas Park. As these opportunities come together, the 
new vehicles will be used accordingly.

QCT Determination - Purchase* 
Does this organization's proposed purchase benefit residents of QCTs?

No

Community Connection
This section aims to capture general demographic data about your organization and to see how you engage 
with and represent the community you serve. PCF has generalized the demographic data questions more than 
it has in other processes because of the public nature of this process. PCF understands that identity disclosure 
can be a sensitive matter, and wants to respect your organization's board and staff. If your organization feels 
comfortable sharing more detailed demographic information, it may do so in the "Community Representation 
and Connection" section.

Community Representation and Connection* 
Describe how your organization is representative of, or has authentic connections to, the community your 
proposal seeks to serve. You can list other community-based organizations that work on programming with you 
and/or list examples of your work within this community.

ACT was founded by two African-American men who were fortunate to have opportunities in arts education 
as youth and credit the arts for helping them get to a successful place in their lives. Upon living in St. 
Petersburg for a number of years, both men realized there was a lack of access to arts education for youth in 
underserved communities. They founded ACT to help provide that access and give youth the same 
opportunities they had in arts education when they were growing up. 
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One of the founders is still the CEO of ACT. Alex Harris has deep ties in the St. Petersburg community, which 
has led to partnerships with organizations such as American Stage and The Florida Orchestra. He is also a 
professional musician and singer and uses his network in the music industry to provide opportunities for ACT 
students. Master classes and mentorships with professional artists are often available to ACT students, 
especially for those who would like to explore a career in the arts, whether that be on stage or behind-the-
scenes.

Leadership Demographics - Board Membership* 
Do your board members consider themselves a member of one or more of the following populations? Check all 
that apply. 

• BIPOC defined as Black, Latino, and Indigenous and Native American persons, Asian Americans and Pacific 
Islanders and other persons of color

• LGBTQ+ (Lesbian, Gay, Bisexual, Transgender, Queer+)

• Neurodiverse/physically disabled

BIPOC

Leadership Demographics - Executive Level Leadership Team* 
Does your executive leadership team consider themselves a member of one or more of the following populations? 
Check all that apply.

• BIPOC defined as Black, Latino, and Indigenous and Native American persons, Asian Americans and Pacific 
Islanders and other persons of color

• LGBTQ+ (Lesbian, Gay, Bisexual, Transgender, Queer+)

• Neurodiverse/physically disabled

If your organization is volunteer-run and does not have an executive leadership team, please select "Not 
applicable."

BIPOC

Leadership Demographics - CEO/Executive Director* 
Does your CEO/Executive Director consider themselves a member of one or more of the following populations? 
Check all that apply. 

• BIPOC defined as Black, Latino, and Indigenous and Native American persons, Asian Americans and Pacific 
Islanders and other persons of color

• LGBTQ+ defined as Lesbian, Gay, Bisexual, Transgender, Queer+

• Neurodiverse/physically disabled

If your organization is volunteer-run and does not have an executive leader, please select "Not applicable."

BIPOC
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Proposal Costs
Purchase Estimates/Bids* 

You must combine all bids/estimates into one file.
Attach current verifiable bids, estimates, or price lists [from your potential vendor(s)]. Please ensure there is a date 
listed or when you obtained these estimates/bids, as they must be from within the past sixty (60) days.

• If your purchase is BELOW $75,000, you must upload TWO verifiable bids or estimates for the proposed 
purchases.

• If your purchase is EQUAL TO or MORE THAN $75,000, you must upload THREE verifiable bids or estimates 
for your proposed purchases.

This can be as simple as screenshots from Amazon or Best Buy (though PCF does not endorse or recommend any 
specific vendor) or may be from specialized vendors that sell your proposed purchase. If you have concerns 
regarding bids or estimates, please reach out to PCF staff.

PCF ARPA 2022 Quotes.pdf

Sole Source* 
In some cases, a proposed small purchase is only available from a single vendor, and as such, only one 
bid/estimate can be uploaded. If this is the case for your organization, please explain in the field below.
Otherwise, write "N/A" below.

NA

Related Parties* 
Are any of the contractors/vendors that have provided bids/estimates a related party to your organization?

Examples of Related Parties

• A board member that owns the contracting company that provided a bid

• The relative of a director, officer, or executive team member owns a company that provided an estimate

• The CEO of the applying organization has a financial interest in the construction company providing a bid

If yes, identify the vendor and describe the relationship.
If no, write "No related parties below."

No related parties
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Budget Summary* 

Please use THIS TEMPLATE to indicate costs and any cash match your organization may have for the 
proposed purchases. Note: this spreadsheet will automatically round numbers to make it easier to read for 
committee members.
Please note that indirect costs are not permitted for small purchases.

If you have additional notes to add to your budget summary, you may do so in the text box below.

PCF ARPA Budget-ACT.xlsx
The formula in the "Price Per Item" column would not populate for the second item listed. But the line item is 
only 1 in quantity so the total amount requested on that line is also the price per item. The budget reflects to 
more expensive van, however, this van is also the size we prefer (30 passenger vs. 26 passenger).

Other Funding Sources* 
Please describe any other funding not already mentioned that your organization has applied for or obtained for 
this purchase.

This includes but is not limited to Community Block Development Grants (CBDG), local government grants 
(including Tourist Development Council funding), foundation grants, and private donors (you do not need to 
disclose donor identities but simply indicate the amount raised for this purchase). This includes any matching 
grants or in-kind contributions you may have obtained.

Please be sure these other funding sources are represented in the "Applicant Match" column in the budget 
summary uploaded above.
Currently there is no additional funding applied for or secured for the purchase of the vans. The vehicles have 
been on our list of priorities for a number of years, but the pandemic put those plans on pause. As we 
continue to come out of the pandemic, we have had other priorities to tackle before these purchases. This 
opportunity is the first we have come across that will allow us to make this vision a reality.

Changes in Operating Costs* 
Please answer this question based on the descriptions below:

• If this project increases ongoing operational costs (programmatic, operating maintenance or other costs), 
how will you compensate for the difference?

• If this purchase decreases ongoing operating costs, how will it do so?

• If this purchase does not affect operating costs, please note so below.

With the purchase of these 2 vehicles ACT will be increasing its operating costs due to maintenance and the 
need for drivers. We will use funds raised by our annual Champions for ACT Breakfast to compensate for 
these additional costs.

https://pinellascf.org/wp-content/uploads/Budget-Template-Small-Capital-Purchases.xlsx
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Organization Documentation

Please reach out to PCF staff if you have trouble uploading the files below. We are 
able to assist with file conversion and file compression.

Organization Budget* 
Please upload your most recent, board-approved organizational budget for this fiscal year. PDF and Excel 
documents are accepted.

ACT_Budget FY2021-2022 (4).pdf

Board of Directors List* 
Please upload your Board of Directors list.

Excel, Word, and PDF file formats are accepted.

Board Contact Info.pdf

IRS Form 990* 
Please upload a PDF copy of your most recently submitted IRS Form 990.

If Form 990 from your most recent fiscal year is delayed or you have received an extension, please explain in the 
text space below. You may also explain if you don't have a Form 990 due to organization type. You should still 
upload the most recent publicly available 990.

If you file a Form 990-EZ and do not have anything to attach, please note so below.

Only PDF files are permitted.

2020 - 990.pdf
We are in the process of working with the firm that completed the attached 990 for 2020 for our 2021 fiscal 
year.

Most Recent Financial Statements* 
Upload a PDF version of your most recent financial statements. If you have audited financial statements, please 
upload the most recently conducted audit. If you do not have a recent audit, please explain why.

2020 - ACT_ Financial Review Audit.pdf
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Insurance Requirements
Evidence of Insurance Coverage* 
Grantees of the ARPA Nonprofit Capital Project Fund will be required to maintain appropriate insurance related to 
your operations and this purchase. PCF will determine whether this coverage is appropriate.

Please upload evidence of insurance.

If your organization does not have evidence of insurance coverage, please provide an explanation as to why.

In Touch With Communities COI 21-22.pdf

Insurance Requirement* 
If you are awarded a contract from the ARPA Nonprofit Capital Project Fund, you will be required to list Pinellas 
Community Foundation as an additional insured through your general liability insurance or other appropriate 
coverages for the duration of the contract. If you would like to check with your insurance carrier on how to do this, 
here is the information about PCF you will need:

Pinellas Community Foundation
17755 US Highway 19 N
Suite 150
Clearwater, FL 33764
727-531-0058

Please check the box below to indicate that you understand and will be able to comply with this requirement if you 
are awarded a contract.

PCF will not ask for a certificate naming us as additional insured until the contracting stage.

Yes, I understand and will comply with this requirement if awarded a contract.

Post-Grant Requirements
Reporting Requirements Acknowledgment* 
Grantees will be required to submit a pre-award agreement within two weeks of receiving an award notice. In 
addition, grantees will be required to submit a report within 30 days after the purchase is completed.

Financial information justifying all expenditures will also need to be provided. This includes but is not limited to:

• Invoices

• Canceled checks

• Credit card statements, along with a record of paying the credit card.

If you have any questions, please contact Rose Cervantes, ARPA Program Officer at rcervantes@pinellascf.org.

Yes, I agree to submit this grant agreement and impact report within the specified timeframes.

mailto:rcervantes@pinellascf.org
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Additional Information
Budget Summary 

NO LONGER USED, REPLACED IN APP WITH UPLOAD FIELD INCLUDED

Please use THIS TEMPLATE to indicate costs and any cash match your organization may have for the 
proposed purchases.
Please note that indirect costs are not permitted for small purchases.

If you have additional notes to add to your budget summary, you may do so in the text box below.

Additional Upload 
If you have something to share, you can upload it here in PDF format.

Anything else to share? 
Is there anything else that you would like Pinellas Community Foundation to know or other information your 
organization would like to share that isn't addressed elsewhere in this application?

Brief Project Descriptor 
Please briefly describe this organization's request.

https://pinellascf.org/wp-content/uploads/ARPA-Budget-Template-Small-Purchases.xlsx
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File Attachment Summary
Applicant File Uploads
•   PCF ARPA 2022 Quotes.pdf
•   PCF ARPA Budget-ACT.xlsx
•   ACT_Budget FY2021-2022 (4).pdf
•   Board Contact Info.pdf
•   2020 - 990.pdf
•   2020 - ACT_ Financial Review Audit.pdf
•   In Touch With Communities COI 21-22.pdf
 



8/30/22, 2:09 PM Chevy Traverse | Vehicle Listing Details | Vehicle Locator

https://www.chevrolet.com/locate-inventory/traverse/details#?radius=100&years=2023&makes=Chevrolet&filterconfigkey=Chevrolet-2023-Traverse&… 1/19

C H E V Y  T R A V E R S E  |  V E H I C L E  L I S T I N G  D E TA I L S  |  V E H I C L E  L O C AT O R

Inventory Results

2023 CHEVROLET TRAVERSE
HIGH COUNTRY FWD
I N  T R A N S I T

VIN: 1GNERNKW5PJ108524 ǀ Stock ID

: G108524

Window Sticker Send Save

Additional equipment on this
High Country

Bright wheel locks

$95

3.6L V6 engine

$0

Net Price with Dealer Fees $53,140†

Price provided by GETTEL CHEVROLET BUICK GMC

Home Location 33701 Edit

Trade-in Appraisal

Request A Test Drive

Manufacturer's Suggested Retail Price
Detail

Standard Vehicle Price $51,700

Installed Options

Bright wheel locks $95

3.6L V6 engine No Charge

Saved (0)

Photos (32)

$45

https://cws.gm.com/vs-cws/vehshop/v2/vehicle/windowsticker?vin=1GNERNKW5PJ108524&bac=298173
https://www.chevrolet.com/index/shopping-tools/trade-in-appraisal.html
https://www.chevrolet.com/request-test-drive?x-caller=btl&x-modelyear=2023&x-carline=traverse&x-bodystyle=traverse&x-make=Chevrolet&x-model=Traverse&x-sale-condition=New&bac=298173&vin=1GNERNKW5PJ108524&postalCode=33701&extColor=Black%20Cherry%20Metallic&intColor=Jet%20Black/Clove,%20Perforated%20leather-appointed%20seat%20trim&distance=68.7&msrpPrice=53140&trimVcCode=1NE56_High%20Country&bacId=298173
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https://www.chevrolet.com/locate-inventory/traverse/details#?radius=100&years=2023&makes=Chevrolet&filterconfigkey=Chevrolet-2023-Traverse&… 2/19

9-speed automatic
transmission

$0

LANE CHANGE ALERT
WITH SIDE BLIND
ZONE ALERT

$0

REAR PARK ASSIST

$0

Not Equipped with Rear
Park Assist

-$50

Key Attributes

E P A  E S T
M P G

18 City / 27

Hwy

E N G I N E

3.6L V6

engine

T R A N S M I S S I O N

Automatic

F U E L

T Y P E

Gasoline

Fuel

D R I V E

T Y P E

FWD

H O R S E P O W E R

310 hp

Traverse High Country Standard
Equipment

Active Aero Shutters, upper

Door handles, Bright chrome

Deep-tinted glass

Provides added protection from
sun and glare
Tint on rear side windows and rear
liftgate window

LED headlamps

9-speed automatic transmission No Charge
Emissions, Federal requirements No Charge

LANE CHANGE ALERT WITH SIDE BLIND

ZONE ALERT

No Charge

REAR PARK ASSIST No Charge

Not Equipped with Rear Park Assist -$50

Total Vehicle and Options $51,745

Destination Charge $1,395

MSRP - Total Vehicle Price $53,140

Net Price with Dealer Fees $53,140†

EXTERIOR



8/30/22, 2:00 PM New Kia Telluride for sale in Pinellas Park #832066

https://fastbuy.crownkia.com/express/5XYP34HC4NG312609?deal_type=cash 1/9

5XYP34HC4NG312609
J4242 832066FULL MOTION VIDEO  MODEL INFO

Chat Now +

https://fastbuy.crownkia.com/Kia/Telluride/2022
https://www.crownkia.com/


8/30/22, 2:00 PM New Kia Telluride for sale in Pinellas Park #832066

https://fastbuy.crownkia.com/express/5XYP34HC4NG312609?deal_type=cash 2/9

Black Copper

Black Leather

Towing Package, EX Premium Package, Cargo Tray, Folding, Carpet Floormats

$45,930 Price Details

Crown Kia Price (excl. taxes & fees)

$43,035 MSRP

Compare Payment Options

Select the buying or leasing option that you are interested in.

EPA Estimated: 20 City / 26 Hwy / 23 Avg *

291-hp 3.8L V6

8-speed Automatic

Safety: 5/5

Front-Wheel Drive

4-door SUV

8 Passengers

5 years, 60,000 miles

*

$924.51 /month
Chat Now +

https://www.ipacket.info/5XYP34HC4NG312609


Storage
Overhead Luggage Racks (full length both sides)

Heating & Cooling
65,000 BTU Rear Heater
70,000 BTU A/C with Dual Compressors

Seating
High-back Berkshire Recliner Seats with Retractable Seat Belts
Vinyl Seats (642 Oxen Dark Blue)
Arm Rests at Aisle
Deluxe Driver's Seat (recline)

Doors & Windows
36" x 36" T-Slider Windows (T-Slider at Top)
Electric Double-Leaf Entrance Door with Exterior Key Switch

Electrical
AM/FM/CD with 4 Speakers
Back-up Camera
Ford OEM Alternator (240 Amp)
LED Interior and Exterior Lights

Exterior Features
Driver's Running Board
Stainless Steel Wheel Inserts with Valve Stem Extensions

Interior Features
Black Gerflor Flooring
Right Hand Entrance Grab Rail
Safety Package (Reflector Flare Kit & Fire Extinguisher)

Chassis Features
Tilt Wheel/Cruise Control

Features

Carpenter Bus Sales • 800-370-6180 • www.carpenterbus.com
John Adams • jadams@carpenterbus.com • 615-435-1063 (Direct)

Stock #22158

Description:
• 2023 Ford E450 Starcraft Allstar
• Length: 25'
• Capacity: 26
• Engine: 7.3L V-8 Gas
• Color: White w/ Blue & Silver Stripes
• Status: Ordered

Price: $103,900.00

Quote good through:  9/21/2022

Available in December

To buy this bus, please sign the Intent to Buy below and send in the partial payment you and your salesman have agreed on. This bus will remain on the

market until we receive both the signed Intent to Buy and the partial payment. 

Price is F.O.B. Franklin, TN and does not include Sales Tax. All applicable rebates have been deducted.

Price Includes a 5 Year / 100,000 Mile Body Warranty and a 60,000 Mile Chassis Warranty

(Before you buy, please confirm with salesman that pictures and features shown here accurately represent the actual bus you intend to buy.)

CP=Co-Pilot Seat | LR=Luggage Rack | PS=Perimeter Seating | RR=Rear Ramp | RS=Rear Storage (no wall) | RSW=Rear Storage with Wall | WS=Wheelchair Station

Purchaser Signature: ______________________________  Date: _________

Monthly Payments as Low as $1,803



 
 
 

Contact Us             888.633.8380 CreativeBusSales.com 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 

 
 
 
 

 
 
Creative Bus Sales offers dedicated sales, parts, and service departments to help you in all 
stages of bus ownership. Our customers benefit from our strong manufacturer partnerships, the 
largest in-stock inventory, and a nationwide team of experts. As a family-owned business with 
experience in the transportation industry since 1980, it’s no coincidence that we’ve grown to 
become the nation’s largest bus dealership. 
 
 
 
 

       Sales Experience      Nationwide Network 
550+ Years of Collective Bus Sales Experience 
Servicing Over 1,500 Customers Annually 

18 Full-Service Locations Nationwide 
Partners with 25+ Top Manufacturers 

       Competitive Pricing      In-House Financing 
Volume Discounts 
Fixed Contract Pricing 

Seamless Transactions 
Flexible Structures 

40 17 350+ 1,500 
Years In 

Business 
Nationwide 
Locations 

Dedicated 
Employees 

Annual  
Customers 

2022 Starcraft Allstar XL 32’ 

P r i c e  P r op o s a l  
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2022 Starcraft Allstar XL 32’ 
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Specifications 
Chassis   2022 IC TC Cab 

 Engine: Cummins ISB 6.7 240 HP 
 GVWR: 23,500 
 Fuel Type: Diesel 
 Transmission: Allision 2550, 5 Speed with Overdrive 
 Hydraulic Brakes 

Exterior   Exterior Color: White 
 217” Wheelbase 
 “Starview” driver’s visibility window in front of entry door 
 Black powder coated steel rear bumper 
 Rear mud flaps 
 Powder-coated steel wheels, front and rear 
 Dual rear wheels 

Interior   B-pillar grab handle, exterior chrome, with anti-slip rubber inserts  
 

A/C and Heat   A/C System: TA7733 Super Dual 13, 118K Systems 
 Heater: 65K BTU  

Lighting   Door activated interior lights 
 LED mid-ship turn/marker lights 
 Surface mound LED entry door exterior light 
 Sealed LED stop, tail, and turn signal lights with LED back-up lights 
 Entry door step well lights 
 Driver and passenger area lighting 

Audio/Visual   OEM Radio/Audio System 

Wheelchair 
Accessibility 

  34” x 54” Braun wheelchair lift located in the rear of the unit 
 Starcraft circuit board lift interlock 
 Wheelchair door upfit package 

Accessories   Priority seating sign **Required for ADA compliance** 

Safety  
 Back-up alarm SAE Type C 97 db(A) 

Passenger 
Seating Options 

 
 30 Passenger, 2 Wheelchair 

Seating   Passenger Seating 
 Seat Fabric: Level 3 Oxen Grey 

 Driver Seating: OEM seating: Air Suspension, 6 Position Adjustment, High Back with 
Headrest, Cloth 
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Warranty 
Manufacturer Warranty   Starcraft 5 Year/100,000 Miles 

Chassis Warranty   IC Bus Standard Warranty: 12 Months/Unlimited Mileage  

Allison Transmission 
Warranty   7 Year/Unlimited Mileage  

 

All vehicles come with warranty, but Creative Bus Sales offers more value without the added cost.  
Our coverage and support comes with each of our new buses — standard. 
 
We Process All The Warranty Registrations 
We register all of your bus parts for you, no more pesky warranty cards to fill out. This includes all parts, 
wheelchair lift, electronics, HVAC, etc. 
 
We Handle All The Paperwork 
We administer and coordinate any warranty work. You make one call to our warranty department, and they 
take it from there.   
 
Repair Facilities Near You 
When warranty work is needed, we use service repair facilities near the bus location. We have over 3200 
authorized centers and growing. You will never have to drive far to get repairs completed.   
 
No More Claim Forms 
Creative Bus handles all parts of the claim process, you will have no out of pocket expenses, no 
reimbursements, and the service facility will be paid directly by us. 
 
Longer Warranty Period 
We have negotiated extended periods for the units we sell. Unprecedented 60 month/100,000 mile 
bumper-to-bumper warranty on the Starcraft bus upfit.  
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Pricing   Description Amount
Bus Cost $175,043

Mobility Rebate ($1,000)

DOC Fee $150

Total* $174,193
* Pricing does not include DMV, title, or licensing.  
 This quote is valid for 30 days from date issued.  

 

    

Finance/Lease 
 36 Months 48 Months  60 Months
Finance* $5,374 $4,196 $3,496
Lease/15,000 Miles* $3,217 $2,874 $2,758
*Estimated payment is based on approved credit. This quote is valid for 30 days from date issued. 

 

Available Options 
 Graphics Packages 

Full Body Wrap 
½ Body Wrap 

Logos Only 

TBD 
$3,355 
$1,750 

 Driver Protective Barrier  $1,100 

 Clean Transit 12 w/ Solution   $6,500 

Contact: 
Date Issued: 08/22/2022 

Name:Brad Meekin 

Phone: (463)-243-1235 

Email: bmeekin@creativebussales.com 

 



 

 

 

 

FMVSS Certified Integrally Welded Steel Bus Body Structure
Ventable 36" X 36" Transit T-Slide Windows 

 93” interior width, 80” interior height (75" with Raised Floor)
5/8" CD Exterior Grade Plywood Flooring with sealed edges

Infinite Track Seating to allow Seat Spacing Modifications
Printed Circuit Board LED Light Modular Electrical System

Dash Mounted Electrical Panel w/ Backlit Transit Grade Switches
 LED Tail Lights, Center Brake Light, F&R Overhead Clearance Lights

 

QTY

1 2023 FORD F450

1 ATLAS 28

1
*
1
1
1
*
1
*
1
1
1
1
*
1
*
1
*
1
1
*
*
1

OFFICE 1-800-330-1175, EXT 428/ CELL 352-266-2363
SOUTHEAST REGIONAL OFFICE

ARTS CONSERVATORY FOR TEENS

Gerfloor Transit Grade Flooring
Undercoated and sealed subfloor

7 Year / 200K Mile Altoona Tested
One Piece Seamless FRP Roof PanelVacuum Laminated Sidewalls

Galvanized Steel Exterior

Insulated Roof and Exterior walls
Door Activated Stepwell Lighting

8/19/2022

PROPOSED VEHICLE ATLAS BUS 30 ADULT CAPACITY

CARLOS 704-9298513

MIRROR OPTIONS
ROSCO TRANSIT GRADE BREAKAWAY REARVIEW EXTERIOR MIRRORS WITH INTEGRAL LOWER CONVEX

STAINLESS STEEL DECORATIVE WHEEL INSERTS / ALL WHEELS

DESCRIPTION

White / Light Gray FRP Interior

Curbside Modesty Panel Barrier Chrome Front Bumper and Grille
High Back Recliner Drivers Seat Dash HVAC / AC & Heating System

 9.5” Risers, 11” Deep Step Treads

THE PROPOSED VEHICLE OFFERS A CAPACITY OF 30 ADULTS

Sound Abating Fabric Headliner
11" Ground to First Step Height

CHASSIS OPTIONS

Ford E-450 / 14,500 GVWR Chassis, 6.8L Gasoline Engine, 5 Speed Automatic Transmission, 225 Ampere 
Alternator, Dual Batteries, Dash HVAC, Chrome Bumper, F&R Disc Brakes, Halogen Headlights.

ATLAS 30 PASSENGER ADULT COMMERCIAL CARRIER

DRIVERS ENTRY ASSIST RUNNING BOARD CONSTRUCTED OF ALUMINUM DIAMOND PLATE
ENGINE HIGH IDLER / RAISES ENGINE IDLE TO 1500 RPM FOR PROPER ALTERNATOR AND AC PERFORMANCE

INTEGRALLY WELDED ALUMINIZED STEEL CAGE STRUCTURE MEETING ALL APPLICABLE FMVSS REGULATIONS

PARATRANSIT OPTIONS
AC 913 HD TM21S 97,000 BTU
HEATER / 32,000 BTU CAPACITY HEATER IN PASSENGER COMPARTMENT / WALL MOUNT

INTERIOR TRIM
RAISED FLAT FLOOR / ELIMINATES WHEELHOUSES / REQUIRES AN ADDITIONAL STEP AT ENTRY / 75" HEADROOM
STANDEE LINE / WHITE FLUSH MOUNTED LINE AT FORWARD EDGE OF PASSENGER COMPARTMENT
HEADLINER / GRAY SEA SPRAY CLOTH WITH GRAY FRP WALLS, GRAY VINYL TRIM, AND GRAY VINYL CABLINER

WINDOW OPTIONS
REAR EGRESS WINDOW / 48" WIDE X 30" HIGH / WHEN REAR DOOR IS NOT SPECIFIED

GRAY RUBBER FLOORING WITH 18 INCH AISLE

CLIMATE CONTROL OPTIONS

DOOR OPTIONS
ELECTRICALLY CONTROLLED PASSENGER ENTRANCE DOOR / 32" WIDE CLEAR OPENING X 80" HIGH

SEATING OPTIONS
DRIVERS HIGH BACK RECLINER / FREEDMAN SHIELD WITH LUMBAR SUPPORT AND RIGHT SIDE ARMREST

Page 1 of 2
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LED TAIL LIGHTS / RED MARKER & BRAKE, AMBER TURN SIGNALS, CLEAR BACKUP / ALL RUBBER GROMMET MOUNTED

LED DRIVER LIGHT / BROAD SPECTRUM LED LIGHT OVER DRIVER WITH DASH SWITCH AND DOOR ACTIVATION

LIGHT OPTIONS

EXTERIOR OPTIONS

LED STEPWELL LIGHT ACTIVATED BY DOOR OPENING  / LED LICENSE PLATE LIGHT

LED INTERIOR LIGHTS / BROAD SPECTRUM LED LIGHTING WITH DRIVER MASTER CONTROL 
LIGHTING CONTROL / INTERIOR LIGHTS TO ILLUMINATE WHEN ENTRANCE DOOR OPENS

SAFETY OPTIONS
SAFETY EQUIPMENT / BACKUP ALARM, 16 UNIT FIRST AID KIT, 5# FIRE EXTINGUISHER, AND TRIANGLE REFLECTORS

COMPOSITE EXTERIOR SKIN / HIGH GLOSS FIBERGLASS IN LIEU OF GALVANIZED STEEL / CORROSION PROOF

OVERHEAD LUGGAGE RACKS WITH ALUMINUM FRAMING SECURED TO STEEL ROOF BOWS

All factory concessions have been calculated into this proposal and may require endorsement at the time of delivery.
DELIVERY ANTICIPATED WITHIN 120 DAYS ARO.

QUOTED BY MARK MATTHEWS

WE ARE PLEASE TO QUOTE EXCLUSIVE OF APPLICABLE TAXES AND DELIVERED TO YOUR FACILITY

Thank You for this opportunity!!

LED CLEARANCE AND MARKER LIGHTS / 5 AMBER ON FRONT AND 7 RED AT REAR (RECESSED FOR PROTECTION)

20% DEPOSIT WITH ORDER. EXTERIOR PAINT WHITE
GRAPHICS OPTIONS

HIGH BACK DOUBLE PASSENGER SEAT / FREEDMAN SEATING / TWO PASSENGER SEAT 

AUDIO / SONY AM/FM/CD/CLOCK RADIO WITH 4 SPEAKERS IN PASSENGER COMPARTMENT

HIGH BACK SINGLE PASSENGER SEAT / FREEDMAN SEATING / ONE PASSENGER SEAT 

UPGRADE TO LEVEL # 2 PASSENGER SEAT UPHOLSTERY 
MISC. INTERIOR OPTIONS

DRIVERS MODESTY PANEL SECURED TO STAINLESS STEEL STANCHION POLES

UPGRADE TO RECLINER DOUBLE PASSENGER SEAT / FREEDMAN SEATING / PER PASSENGER SEAT 

US ARMRESTS AT AISLE POSITIONS / MOLDED RUBBER FOLDING ARMREST
SEATBELTS / RETRACTABLE PASSENGER SEATBELTS

Page 2 of 2



ARPA Nonprofit Capital Project Fund – Small Purchases Budget
Organization Name: Arts Conservatory for Teens
Proposal Name: Transportation for Student Enrichment Programming 

A B C D E F G H
Line
Item Item (Description)

Price Per
Item

Quantity of
Item

Purchase
Total

ARPA Grant Funds
Requested

Applicant
Match Funding Total

1 8 Passenger Vehicle (Kia) $ 45,930.00 1 $ 45,930 $ 45,930 $ 45,930
2 30 Passenger Van (Matthews) $117,500.00 1 $ 117,500 $ 117,500 $ - $ 117,500
3 $ - $ - $ - $ - $ -

$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -
$ - $ - $ - $ - $ -

TOTAL 2 $ 163,430 $ 163,430 $ - $ 163,430

THE "PURCHASE TOTAL" AND "FUNDING TOTAL" COLUMN SHOULD BE EQUAL
Columns E, H, and the "TOTAL" row are locked and cannot be edited

Key
Item (Description) Brief name/description of the purchase requested
Price per item The individual price of one unit of the proposed purchase
Quantity of Item The number of units of the proposed purchase you are requested
Purchase Total Total purchase cost of the proposed line item (quantity multipled by price)

ARPA Grant Funds Requested The amount of ARPA funding requested for this line item
Applicant Match The amount (if any) that you, the applicant, are contributing towards the purchase of the line item
Funding Total Total funding for proposed line item (ARPA grant request plus applicant match)



000000Arts Conservatory For Teens 000000Annual Budget 2021-2022

Sept Oct Nov Dec Jan Feb March April May June July Aug Total

Income
Direct Public Support 

Foundations
Foundations 0 15,000 22,500 100,000 55,000 17,500 2,500 1,000 0 0 0 0 213,500

Subtotal 0 15,000 22,500 100,000 55,000 17,500 2,500 1,000 0 0 0 0 213,500
Individual, Business & Corp Contributions

Individual Online Donations 1,000 1,000 1,500 1,500 1,500 1,500 2,000 2,000 2,000 2,000 2,000 2,000 20,000
Individual Major Donors 0 2,600 4,022 10,845 13,540 2,950 8,200 23,066 7,088 25 413 900 73,648

Business Donations 7,000 27,500 7,500 2,500 66,666 0 0 12,500 0 0 0 0 123,666
Corporate Donations 5,000 0 0 10,000 25,000 0 5,000 0 0 0 0 0 45,000

Subtotal 12,000 30,100 11,522 23,345 105,206 2,950 13,200 35,566 7,088 25 413 900 242,314
Direct Public Grants

Division of Cultural Affairs Florida 14,134 9,877 9,877 9,877 43,766
City of St. Petersburg Dept of Cultural Affairs 5,335 5,335 5,335 16,006

National Endowment for the Arts Grant 50,000 50,000 50,000 150,000
0
0

Subtotal 14,134 9,877 5,335 0 65,213 0 5,335 50,000 9,877 0 50,000 0 209,772
Direct Public Support - Other

Civic and Social Clubs 15,000 1,000 1,000 1,000 1,000 1,000 20,000
Direct Public Support - Other 0

Subtotal 0 0 15,000 0 1,000 1,000 1,000 1,000 1,000 0 0 0 20,000
Contract & Program Income

CE: Pinellas County School Board 34,375 34,375 34,375 34,375 137,500
Performances Holiday Tour 10,000 10,000

Production Show 6,500 6,500 13,000
Subtotal 0 40,875 6,500 44,375 0 0 34,375 0 0 34,375 0 0 160,500

Special Events Income
Giving Tuesday (Board Led) 10,000 10,000

Champions For ACT Breakfast 20,000 20,000 30,000 30,000 100,000
ACT Social Events 2,500 2,500 3,000 2,500 2,500 2,500 2,500 18,000

Subtotal 0 2,500 2,500 0 20,000 23,000 32,500 32,500 2,500 2,500 0 0 118,000
Merchandise

Art Frequency Shop 1,000 1,000 1,000 1,000 1,000 500 500 6,000
Subtotal 1,000 1,000 1,000 1,000 1,000 500 500 0 0 0 0 0 6,000

Miscellaneous Revenue
Miscellaneous Revenue 0

Subtotal 0 0 0 0 0 0 0 0 0 0 0 0 0
Other Types of Income - Other

Other Types of Income - Other 0
Subtotal 0 0 0 0 0 0 0 0 0 0 0 0 0

Total Income 27,134 99,352 64,357 168,720 247,419 44,950 89,410 120,066 20,465 36,900 50,413 900 970,086

September October November December January February March April May June July August Total

Expense
Advertising and Promotion 500 500 500 500 500 500 500 500 500 500 500 500 6,000
Automobile Expense 0
Bank Service Charges 0
Business Expenses 0

Business Registration Fees 125 75 200
Business Expenses - Other 0

Computer and Internet Expenses 250 250 275 275 275 275 275 275 275 275 275 275 3,250
Continuing Education 0
Depreciation Expense 0
Dues and Subscriptions 300 50 350
Facilities and Equipment 0

Equip Rental and Maintenance 0
Depr and Amort - Allowable 0
Donated Facilities 0
Equip Rental and Maintenance 0
Property Insurance 0
Rent, Parking, Utilities 0

Fundraising Expense 1,000 1,000 1,650 1,000 1,000 3,500 1,000 1,000 22,350 1,000 1,000 0 35,500
Insurance Expense 0

Auto Insurance 950 950 950 950 950 950 950 950 950 950 950 950 11,400
Cyber Security Insurance 0
General Liability Insurance 750 750
Life and Disability Insurance 0
Professional Liability: D&O 650 650
Worker's Compensation 0

Interest 25.00 25.00 25.00 25.00 25.00 25.00 25.00 25.00 25.00 25.00 25.00 25.00 300
Loan 300 300 300 300 300 300 300 300 300 300 300 300 3,600
Meals and Entertainment 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 12,000
Operations 0

Books, Subscriptions, Reference 50 25 25 25 25 25 25 25 25 25 25 25 325
Postage and Delivery 25 25 25 25 25 25 25 25 25 25 25 25 300
Printing and Copying 500 100 100 100 100 100 100 100 100 100 100 100 1,600
Office Supplies 200 200 200 200 200 200 200 200 200 200 200 200 2,400
Telephone, Telecommunications 300 400 500 500 500 500 500 500 500 500 500 500 5,700
Operations - Other 0

Other Types of Expenses 0
Payroll Expenses 18,408 20,893 22,188 28,963 32,201 30,055 30,055 30,055 30,055 30,055 32,201 30,055 335,182

Employee Benefits 671 693 671 671 1,246 1,207 1,207 1,207 1,207 1,207 1,246 1,207 12,439
Professional Fees 0

Background Screening Fees 425 85 85 85 425 85 85 85 85 85 85 85 1,700
Accounting Fees 5,500
Legal Fees Expenditures

Program Supplies 0
Program Supplies (AMP, YAA, TET) 0 1,435 1,985 2,885 375 525 600 525 450 700 200 200 9,879
Program Supplies (CE@PCS) 423 423 423 423 1,690
Program Supplies Summer Intensive 2022 0 0 0 0 1,000 0 0 2,000 2,000 0 2,000 0 7,000
Productions 0

Program Expense Contract Services 0
AMP St Petersburg Expense 5,530 5,760 4,450 5,530 7,920 7,690 7,690 7,690 7,690 1,210 1,440 1,210 63,806
AMP Tampa 0 0 0 0 8,600 7,704 7,704 7,704 7,704 4,704 5,600 4,704 54,424
Young Creators Alliance Expenses 0 1,890 3,685 3,875 4,775 2,625 2,415 2,490 2,415 2,340 2,590 2,450 31,549
Character Essesntials PCS 14,106 14,106 14,106 14,106 14,106 14,106 14,106 14,106 112,850
Visiting Creators Week (VCW) Expenses 0 0 7,000 0 0 0 0 0 0 0 0 0 7,000
Consultants Expenses 9,000 8,500 13,500 9,000 9,000 9,000 9,000 14,500 14,500 8,500 8,500 8,500 121,500
Outside Contract Services 1,500 1,500 1,500 1,500 1,500 1,500 1,500 1,500 1,500 13,500

Rent Expense 250 250 250 250 250 250 250 250 250 250 250 250 3,000
Repairs and Maintenance 0
Travel and Meetings 500 500 500 500 500 500 500 500 500 500 500 500 6,000
Fleet Services(Van transportation) 500 500 500 500 1,000 1,000 500 250 500 5,250
Utilities 200 200 200 200 200 200 200 200 200 200 200 200 2,400

41,906 59,087 82,091 72,963 88,345 83,346 81,634 88,786 109,411 56,450 61,712 53,260 878,993

Net Income -14,772 40,266 -17,734 95,757 159,073 -38,396 7,776 31,279 -88,946 -19,550 -11,300 -52,360 91,000



Arts Conservatory For Teens 
Education | Empowerment | 
Enrichment WHAT INSPIRES YOU? 

Board of Directors  

Dustin Symes, ​Chairperson, Finance Committee 
Cell:786-773-8043 Address: 7824 Broadmoor Pines 
Blvd., Sarasota, FL 34243 Email: 
Dustin.Symes@gmail.com Company Name: 
GardaWorld Cash Services Title: Senior Vice 
President  

Tim Malkiewicz, ​Treasurer, Finance 
Committee ​Cell: 727-571-1206 Address: 
3234 Heron Pl, Clearwater, FL 33762 
Email​: tim.malkiewicz@gmail.com 
Company Name: Title:  

Norman Harris, Esq., ​Secretary Ph: (813) 449-4295 Cell: (706) 
573-8254 Address: 8626 Miramar Terrace Circle, Temple
Terrace, Florida 33637 Email: nharris@cfjlaw.com Company 
Name: Champions for Justice Law, LLC Title: Principal Owner

Maria Giacalone Mozo, ​ Cell: 813-304-9389 
Address: 8424 Stillbrook Ave., Tampa, Fla. 33615  
Email: Maria.L.Giacalone@Gmail.com Company 
Name: Foresters Financial Title: Financial Advisor, 
Registered Representative  

Derek Berset 
Cell: 727-744-9033 Address: 
1050 Friendly Way S., St. 
Petersburg, Fla. 33701,  
E: derekb@comegys.com  
Company : Comegys Insurance 
Title: Vice President  

Cristina Ayo, Esq., Cell: 
Bank of America Plaza, Suite 2800 



101 East Kennedy Boulevard, Tampa, 
FL  33602 
E: ​cayo@shumaker.com 
Company: Shumaker Law 
Title: Attorney at Law 
 
Santosh, ​Finance Committee 
4600 W Cypress St. #120, Tampa, FL 
33607 
E:  
Company: Convergent Capital Partners 
Title: Chief Executive Officer  
 
Jerry Hermman,​ Cell: 813-579-8016 
Address: 4030 Boy Scout Blvd. Suite 
900 Tampa, FL 33607 
E: ​Jerry.herrmann@bcicmg.com 
Company: BCI Capital Management 
Group 
Title: Vice President, Florida & National 
Sales 
 
Erin Sprague, ​Cell: 813-442-1239  
Address: 2502 North Rocky Point Drive 
Suite 400, Tampa, Florida 33607 
E: ​erin.sprague@usi.com​,  
Company: USI 
Title: Employee Benefits Consultant  
 
 

 

mailto:cayo@shumaker.com
mailto:erin.sprague@usi.com


















































































































09/17/2021

Comegys Insurance Agency

One Beach Drive S. E. Ste. 230
Saint Petersburg FL 33701

Joan Randolph
(727) 521-2100 (727) 528-0626

joan.randolph@comegys.com

In Touch with Communities Around the World Inc
PO Box 35424

St. Petesburg FL 33705

United States Liability Company
Security National Ins. Co. 33120

21/22 GL/D&O/BA

A Y NPP1598112A 09/19/2021 09/19/2022

1,000,000
100,000
5,000
1,000,000
2,000,000
Included

Directors & Officers 1,000,000

B M00002187100 08/23/2021 08/23/2022

300,000

PIP-Basic 10,000

Y

Re; 800 2nd Ave NE, St Petersburg, FL 33701. The Certificate Holder is an additional insured under the terms and conditions of the General Liability with
respect to work performed by the named insured as required by written contract. The General Liability contains a Waivers of Subrogation in favor of the
certificate holder providing the contract is executed prior to any loss.

City of St. Petersburg
PO Box 2842

St. Petersburg FL 33731

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

INSURER(S) AFFORDING COVERAGE

INSURER F :

INSURER E :

INSURER D :

INSURER C :

INSURER B :

INSURER A :

NAIC #

NAME:
CONTACT

(A/C, No):
FAX

E-MAIL
ADDRESS:

PRODUCER
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REVISION NUMBER:CERTIFICATE NUMBER:COVERAGES

IMPORTANT:  If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement.  A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW.  THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.
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09/17/2021

Comegys Insurance Agency

One Beach Drive S. E. Ste. 230
Saint Petersburg FL 33701

Joan Randolph
(727) 521-2100 (727) 528-0626

joan.randolph@comegys.com

In Touch with Communities Around the World Inc
PO Box 35424

St. Petesburg FL 33705

United States Liability Company
Security National Ins. Co. 33120

21/22 GL/D&O/BA

A NPP1598112A 09/19/2021 09/19/2022

1,000,000
100,000
5,000
1,000,000
2,000,000
Included

Directors & Officers 1,000,000

B M00002187100 08/23/2021 08/23/2022

300,000

PIP-Basic 10,000

Re; 800 2nd Ave NE, St Petersburg, FL 33701. The Certificate Holder is an additional insured under the terms and conditions of the General Liability with
respect to work performed by the named insured as required by written contract. The General Liability contains a Waivers of Subrogation in favor of the
certificate holder providing the contract is executed prior to any loss.

Colliers International REMS US, LLC
600 2nd Ave. NE

St. Petersburg FL 33701
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